
Issue April, 2001
Your insider newsletter for marketing information/resources
Written/Pub. Caryn Amster, Custom Marketing Associates
&:&:&:&:&:&:&:&:&:&:&&:&:&:&:&:&:&:&:&:&:&:&:&:&:&:

Please forward it to friends and colleagues and post
it on your site, keeping all links and copyright notice.
If it helps you, shhhh....don't tell your competition!
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1. ******** EVER WONDERED? **********
E-nough Already.  Using Plain Talk In Your Ads
Getting a Good Wind-Up After The Pitch

Are you confused? I am!
I see a trend emerging in advertising. Ads seem to target
the generic rather than the specific shopper and my
experience tells me that people want to feel addressed
more personally than generally.  Here are some new
"jargon" words I feel are being misused or overused
>>>>> Deliverables - Does this refer to new babies?  Why
      can't a company bring themselves to talk about
      their real product? Tell people exactly what they
      can expect when they do business with you.  Tell them
      why they should select YOU?
>>>>> Solutions - We sell solutions!  Are these liquids
      or solids?  Solutions to what?  What do you do...
      specifically? Are leashes dog control solution?  Are
      file jackets paper organization solutions? As a
      chemist by education, I want my customers to know
      exactly what I sell. How about you?
>>>>> Challenges - Everyone has them but your customer wants
      to know that YOU know what are are. Try customized and



      personalized mailings to specific market segments.  They
      are more successful in illustrating to prospects you
      feel their pain.

2.********* RESOURCE REVIEW ***********

I recommend the following book on advertising.
"The Tipping Point" How little Things Can Make
A Big Difference" by Malcolm Gladwell

3.**** TIPS, TRENDS, STATS AND STRATEGIES *****

According to the December issue of Sales And Marketing
Management Magazine, marketers are cutting back on their
advertising plans because of decreasing expectations.

4. *** INSIDER IN-SITE - "Insider" sites of the month ***

www.salesandmarketing.com
Subscribers to this magazine get extra search capabilities.

5.********* QUOTE OF THE MONTH **********

Advertising is the fine art of making you think
you have longed for something all your life that you
never heard of before.

6.****** FUNNY STUFF - Topical Humor *******

Some suggested new Midwestern advertising slogans
Illinois:  Please Dont Pronounce The "S"
Iowa: We Do Amazing Things With Corn
Indiana: 2 Billion Years Tidal Wave Free
Wisconsin: Come Cut The Cheese

7.********* SURVEY ON LINE ***********
Question for the month - E-mail me your answer
and we may quote you in the next issue.
"What one advertising vehicle works best for you? Why?

8. *** What's Your One Burning Marketing Question ***

Every month I will answer ONE burning marketing question.



Email me a question and maybe yours will be answered.

This month a reader asked "How do I know my publicity
is working?  The answer is that people start recognizing
your face or company name and ask you for more information
on how they can work with you.

******************************************************

CUSTOM MARKETING @DVISOR is a monthly subscription
newsletter on one topic per month. Learn the latest tips,
trends and stats and strategies and "Insider" information
condensed for convenience.
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Need help?  Increase your marketing results today!
Marketing planning, P.R., seminars, and consulting from
a creative thinker with 25 years experience.
Caryn Amster, CMD, CTM, Coach-sultant (TM)
(847) 895-6449   Fax (847) 895-6254
Questions? Comments?  E-Mail a real human being
mailto:newsletter@marketingcoaches.com

watch for the Grand Opening of our new web site
www.Marketing Coaches.com in May
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We respect your privacy.  Your E-Mail information will
ONLY be used to send this newsletter and will not be
made available to advertisers or other third parties.
Resources mentioned are offered as a relevant
information resource but not intended to be an endorsement.
The entire contents of this newsletter is (C)2001
Custom Marketing Associates.
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