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Please forward it to friends and colleagues and post
it on your site, keeping all links and copyright notice.
If it helps you, shhhh....don't tell your competition!
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1. ******** EVER WONDERED? **********
Want to PRofit from publicity?  Hire a PR PRofessional!

You have an accountant for your taxes, an attorney for
legal work, why not hire a PR PRofessional to buildname
awareness and enhance your reputation?
Ask yourself
> Are the benefits of your product or service hard to
  expalin or understand?
> Are you trying to build credibility or community image?
> Are you a business success story?
> Is your sales and marketing person also doing public
  relations?  Are they doing it well?
> Do you have time to get media coverage on a
  weekly or monthly basis?

If you answered no to any of these questions, you may need
to hire a PR PRofessional.  PR PRofessionals are marketing
accountants who keep track of your news and marketing
attorneys who represent your business.  They
1. Help you reach sales goals



2. Create and expand your Internet presence
3. Help you position and brand your business
4. Identify new markets where you can expand and test
   market without spending advertising $$
5. Educate your customers
6. Build trust in your company by third party endorsement
7. Deliver a customized message to your target audience
8. Communicate with your work force through newsletters
9. Create a bridge with non-profit and non-competing
   organizations to solidify your community presence
10.Tell what is really special about your business

PR is part of your long-term strategy and the most
cost-effective way to grow your business.

A PR PRofessional can proactively manage your company's
presence and councel you to assure your business is
profitable and protected. Are you experienced enough and
have the time to do your own publicity? If not, consider
hiring a PR PRo. Remember..the first 2 letters in the
word PROFIT are PR!

Call me!  I can help!

2.********* RESOURCE REVIEW ***********

I recommend the following book on public relations.
"Publicity On The Internet" by Steve O'Keefe

3.**** TIPS, TRENDS, STATS AND STRATEGIES *****

Many press releases are discarded because they are
littered with industry buzz words.  In a recent poll
conducted by PRNewswire and Business Wire, the
most overused words were
1. Solution - "we don't sell products, we sell solutions"
2. Leader - not every company is one
3. Best-of-breed - are you a poodle or a company?

4. *** INSIDER IN-SITE - "Insider" sites of the month ***

Check out www.jargonfreeweb.com where you can measure
the jargon content of your next release.



5.********* QUOTE OF THE MONTH **********

"Avoid the tendency to quit while you're behind."
Dave Weinbaum

6.****** FUNNY STUFF - Topical Humor *******

An office with many people and few electrical outlets
could be in for a power struggle.

7.********* SURVEY ON LINE ***********

This was the best answer to last month's question.
Thanks for writing.

Question - How do you market your web site?

Answer - "Networking" says Pete Czuchra of Cybercom, Inc.
"I use my business card as a mini-brochure and give
away a useful note grabber promotional item that holds
notes at a computer monitor. I register my site with
the major search engines and will soon be publishing
an e-mail newsletter. Visit Pete at www.cyber-com-inc.com
Thanks Pete!

Got an answer to this month's marketing question? I will
select one and use your name and company in the next issue.

Question for this month?  Have you tried public relations
to grow your business? What happened? Got a good story?

8. *********** Monthly Rant *************

Why is it that the people with a great business story
don't even have head shot photos of themselves?
When the opportunity for a story arises they can't even
show the guy who had all the great ideas.

9.************** Marketing speak **************

Freestyle Marketing - The act of extending your brand
into untraditional markets such as Heinz's green ketsup.



******************************************************
10. *** What's Your One Burning Marketing Question ***

Every month I will answer ONE burning marketing question.
Email me a question and maybe yours will be answered.

This month I will answer a question I get asked a lot.
Q. How do I know where to send my release?
A. READ the publications to which you release. You must
   match your news to them whether newspaper or trade
   publication. If your news is not of interest to their
   readers, they will NOT use your release.

******************************************************

CUSTOM MARKETING @DVISOR is your advertising FREE monthly
subscription newsletter on one topic per month.
- Learn the latest tips, trends and stats and strategies.
- Learn "Insider" information condensed for convenience.
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Need help?  Increase your marketing results today!
Marketing planning, P.R., seminars, and consulting from
a creative thinker with 25 years experience.
Caryn Amster - (847) 895-6449   Fax (847) 895-6254
Questions? Comments?  E-Mail a real human being
mailto:newsletter@marketingcoaches.com
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TO SUBSCRIBE = E-Mail Caryn@marketingcoaches.com
with "subscribe" in the subject line.

TO UNSUBSCRIBE = E-Mail to cma-request@listdelivery.com
with "unsubscribe" (NO quotation marks) in the message body

We respect your privacy.  Your E-Mail information will
ONLY be used to send this newsletter and will not be
made available to advertisers or other third parties.
Web sites, books and publications mentioned are offered
as a relevant information resource but not intended to
be an endorsement of content, products or services.



The entire contents of this newsletter is (C)2001
Custom Marketing Associates.
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